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Follow Rendez-vous en France on Twitter!

#salonRDVF – @atout_france
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1 - Rendez-vous en France is heading to Nantes

and the Pays de la Loire!
Following postponement of the 2020 and 2021 editions, Atout France is thrilled to once again
hold Rendez-vous en France, the international show to promote French tourism. Though we
cannot ignore today’s international conflict and the lasting effects of the pandemic,
professionals are still eager to reconnect to actively rebuild the tourism sector.
On 22 and 23 March, nearly 1,500 tourism professionals will gather in Nantes, in the Pays de la
Loire region, for this major global event.
It will provide an opportunity for 668 French companies to present international tour operators
with the best French tourism products. Over the last two years, these products have been
significantly updated. French suppliers have created new facilities, sites, and experiences to
match the travellers’ new aspirations, particularly around sustainable development and
digitalised services. There are plenty of new products on offer, which the show’s exhibitors are
looking forward to presenting to international distributors!
More than 600 decision makers from 57 countries will be present (compared to 788 in 2019),
despite restrictions on international travel.
The vast majority (57.5%) are from Europe, primarily Great Britain, Germany, Italy, and Central
Europe. However, many tour operators are also coming from North and South America (20%)
and Asia (namely South Korea, Japan, and India).
There is a real buzz of excitement about rebuilding France as a destination, and the Rendezvous en France business platform is more important than ever. Almost 20,000 business meetings
are scheduled between exhibitors and international tour operators.

KEY FIGURES


2-day show



668 French exhibitors



587 tour operators and
25 journalists from
57 countries



19,990 business meetings
scheduled (as of 17/03/22)



306 international tour operators on
fam trips to French destinations

In 2022, Atout France is once again organising the country’s most important professional show
in partnership with Solutions&co (the Pays de la Loire economic development agency), and
Voyage à Nantes (the event’s host destination).
Atout France chose to hold the 2022 Rendez-vous en France in the Pays de la Loire to promote
the charm of this destination to international decision makers, which buyers can further explore
through 15 familiarisation trips led by local companies.
In total, we are organising 40 familiarisation trips throughout France, allowing 306 buyers to
experience the French tourism offer.
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Caroline Leboucher, CEO of Atout France: “Atout France is thrilled to finally be able to organise
our most important professional event. The last two years have been hard on the tourism sector,
and the current international situation is also worrisome. In light of these difficulties, we are
pleased to see that so many representatives of the global tourism sector are eager to discover
France’s tourism offer, which has required innovation and agility to reinvent itself and adapt to
travellers’ aspirations in 2022, particularly around sustainability. Rendez-vous en France will
once again provide a platform for French tourism suppliers to present their outstanding
products for distribution to travellers from around the world.”
Christelle Morançais, President of the Pays de la Loire Region: “Hosting Rendez-vous en France
for the first time provides the Pays de la Loire with a tremendous opportunity. It is up to us to
make the "Pays de la Loire" destination even more attractive to the whole world! It is up to us
to show the beautiful face of our region in this difficult and troubled international period. It is
up to us to make the most of the major events that will be taking place over the next two years:
the 100th anniversary of the Le Mans 24-hour race, the Rugby World Cup, the 10th edition of
the Vendée Globe and the tremendous celebration that will be the Paris 2024 Olympic Games.
We are the number one region for quality of life: let's share the Pays de la Loire experience on
an international level.”
Franck Louvrier, Vice-President of the Pays de la Loire Region and President of the Regional
Tourist Board: “Tourism is important to our regional economy. Developing international tourism
is a key part of our tourism strategy. For the past several years, we have been working to raise
the profile of our Atlantic-Loire Valley destination and increase our market share in target areas
such as the United Kingdom, the Netherlands, Germany, Spain, and other European countries.
We are also supporting the region’s suppliers so they can better welcome foreign travellers and
understand their needs. Hosting Rendez-vous in France is a highlight of this strategy since it is a
tremendous opportunity to help the sector grow internationally during this difficult period.”
Johanna Rolland, Mayor of Nantes, President of Nantes Métropole:
“I’m thrilled to welcome the 15th edition of Rendez-vous en France to Nantes, as this event has
become more important than ever in the current international context. Nantes, the city of Jules
Verne, has long been known for its global outlook and has always attracted bold people from
diverse backgrounds who are constantly inventing, reinventing, and cultivating their
differences. Nantes is a place where you can stumble into a mechanical elephant as you
round a corner, or stroll along the banks of the River Loire, visit the Art Museum or the Château
des Ducs de Bretagne, and even enjoy the nearby ocean. In Nantes, we are constantly
reinventing our history and local heritage to become a top destination for sustainable and
local tourism that is in line with our values and the needs of tomorrow’s tourists.”

Rendez-vous en France is organised by Atout France, in partnership with Air France, SNCF, Les
Entreprises du Voyage, Provence-Alpes Côte d’Azur Regional Tourist Board, the Paris Convention
and Visitors Bureau, the Paris Region Tourist Board, the Hauts-de-France Regional Tourist Board, the
Corsica Tourist Board, the Occitanie Regional Tourist Board, the Grand Est Regional Tourist Board,
the Nouvelle-Aquitaine Regional Tourist Board, Auvergne-Rhône-Alpes Tourism, BourgogneFranche-Comté Tourism, the Brittany Regional Tourist Board, the Centre–Val de Loire Regional Tourist
Board, the Normandy Regional Tourist Board, and Solutions&co (the Pays de la Loire economic
development agency).
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2. 2022 figures

Exhibitors
668 French tourism professionals, tourist site managers, hotel directors,
service providers, promotional agencies, and department stores will
gather in 9,000 m² of exhibition space.
Exhibitors per region
NORTH
Paris Île-de-France, Hauts-de-France

EAST
Grand Est, Bourgogne – Franche-Comté,

21%
(vs. 17% in 2019)
15%
(vs. 17% in 2019)

Auvergne-Rhône-Alpes

SOUTH

24%

Occitanie, Provence-Alpes-Côte d’Azur, Corsica

(vs. 38% in 2019)

WEST

33%
(vs. 21% in 2019)

Normandy, Brittany, Pays de la Loire
Centre — Val de Loire, Nouvelle-Aquitaine

MULTI-REGION

7%
(vs. 7% in 2019)

Exhibitors per sector
Accommodation, restaurants
Promotional agencies, tourist offices, institutions
Museums, monuments, castles, thematic sites
Inbound agency, reservation centre
Transport, coaches, river transport, vehicle rentals
Other

38%
25.5%
16%
11.5%
3%
6%
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Tour operators

Atout France’s teams have invited several hundred tour operators from all
over the world to the 2022 edition of Rendez-vous en France.
587 decision makers from 57 countries will connect with French
professionals.
Europe

336 tour operators (485 in 2019)

Africa, Asia,
Oceania

85 tour operators (244 in 2019)
from South Africa, Australia, Japan, South Korea,
Singapore, the Philippines, India, Kenya, and Nigeria.
5 Chinese tour operators (with representatives in Paris)
are also present.

North and South
America

133 tour operators (155 in 2019)
from the USA, Canada, Argentina, Brazil, and Mexico.

The Near and
Middle East

33 tour operators (51 in 2019)
from Israel, Saudi Arabia, Egypt, the United Arab
Emirates, Lebanon, Jordan, and Bahrain.

ORIGIN OF TOUR
OPERATORS IN
ATTENDANCE

57.5% Europe
14.5% Africa, Asia,
Oceania

22.5% Americas
5.5% Near and
Middle East

View the full list of nationalities in the Appendix, page 13

Meetings that are always well qualified
The event website features an appointment management system that
matches tour operators with the appropriate exhibitors (and vice versa)
before the event. Tour operators describe the services and destinations
they usually offer and those they want to provide in the future so exhibitors
can easily identify them (and vice versa) to ensure productive meetings –
www.rendezvousenfrance.pro
19,990 business meetings have been scheduled this year.

International media
In addition to buyers, Atout France has also invited 25 journalists from the
international trade press. This provides French destinations with an
opportunity to boost the visibility of their products and innovations.
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Our partners
Air France and SNCF, the event’s transport partners
Nearly three out of four international tour operators or journalists will travel
to France through Paris and regional destinations thanks to the support of
Air France and SNCF, which are providing tickets once again.
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3. New in 2022

The innovation area

To promote French tourism’s innovative spirit, Atout France is launching a new space
where this year’s attendees can discover products that several young French companies
have designed to improve the tourist experience. Atout France has collaborated with the
Welcome City Lab and Tourisme Innovation Lab to set up an innovation area that presents
a selection of 10 start-ups and their products.
ALMA HERITAGE
Booking platform for stays in heritage sites.
www.almaheritage.com
Alexandre Barrand / alexandre@almaheritage.com
BAKUP
Digital solution that connects travellers in foreign countries with local
health professionals who speak their language.
www.mybakup.com
Valérie Bakala / valerie.bakala@mybakup.com
CIRKWI
Digital content marketing solutions to transform your product into a
true tourist destination. Digital guidebooks for your customers in all
languages!
www.cirkwi.fr
Sylvain Caucheteux / sylvain@cirkwi.com
HELIX SOLUTIONS
Vista Link: web applications that produce immersive and interactive
visits of areas and their attractions.
www.helix-solutions.com
Julien Muller / julien.muller@helix-solutions.com
LA BULLE VERTE – Slow exploration
An eco-friendly way to discover all France has to offer
www.la-bulle-verte.com
Frédéric Nau / frederic@la-bulle-verte.com
ON SE MET AU VERT
Travel agency specialising in nature and food tourism.
www.onsemetauvert-escapades.fr
Ronan Vignez / ronan@osmav.fr
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PATRIVIA
The first online ticketing service for heritage sites with an annual pass to
visit 600 monuments.
www.patrivia.net
Christian Clarke de Dromantin / christian@patrivia.net

PEEK’IN
The lost and found service that improves customer satisfaction.
www.peekin.me
Jérôme Pasquet / jerome.pasquet@peekin.me
TravelAssist.io
A personal travel assistant, available 24/7 via instant messaging, which
offers human support enhanced by technology.
www.TravelAssist.io
Tristan Daube/ tristan.daube@travelassist.io
SKYZUP
Platform offering 360° aerial images to promote the region’s tourism
products via immersive augmented reality experiences.
Test the Skydor on stand M03!
www.skyzup.com
Robin Lelievre / contact@skyzup.com

The “responsible tourism” corner
The “Je pars, tu pars, il part” foundation
Atout France will host the “Je pars, tu pars, il part” foundation at the
French pavilion so it can present its work and collect donations from
attendees who want to support its mission.
Created in October 2014, the fund allows underprivileged families to go
on holiday by offering free services from accommodation providers and
tourism professionals.
https://jeparstuparsilpart.org

10

The New France Pavilion
During Rendez-vous en France, Atout France presents the new France Pavilion, used for
the major international trade shows the Agency and its partners participate (stand M04).
The new France Pavilion was produced in collaboration with the ArtCom agency, based
on a set design from Désormeaux / Carrette and Döppel studios. It honours and celebrates
French creativity and expertise.
With its unique interpretation of the typical exhibition stands, the pavilion showcases
France as a unique destination with a renewed image. By using recyclable materials
(wood, paper, cardboard) and LED lighting Atout France has opted for authenticity but
also for quality eco-design, allowing the reuse of furniture and installations and reducing
the amount of electricity used.

This year, the Atout France Pavilion will host:
- Les Entreprises du voyage, the professional association for the travel industry with 1,700
companies, or 85% of the travel agency market.
- The GREAT association (GRoupement des Entreprises des Activités du Tourisme), which
brings together thousands of tourism companies to better structure the sector.
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4. The 2022 programme

Monday 21 March 2022
7:30 PM Welcome reception for international decision makers at the Château des Ducs
de Bretagne

Tuesday 22 March 2022
9.00

Opening of Rendez-vous en France and start of pre-programmed meetings
between tour operators and French exhibitors

13:00

Lunch

14.00

Meetings between international tour operators and French exhibitors

17:00

Closing of the show

19:30

French evening at the Machines de l'Ile

Wednesday 23 Mars 2022

9.00

Opening of Rendez-vous en France and start of pre-programmed meetings
between tour operators and French exhibitors

10.00

Press conference « Plan Destination France »
(Hall XXL, mezzanine, canopy 2)
In the presence of Caroline Leboucher, Atout France CEO.

10:45

Press conference « Vallée de la Gastronomie »
(Hall XXL, mezzanine, canopy 2)
In the presence of:
Lionel Flasseur, Auvergne Rhône-Alpes Tourisme CEO,
Sophie Ollier-Daumas, Bourgogne Franche-Comté Tourisme CEO

-

11:30 Press Cocktail « Vallée de la Gastronomie »
13:00

Lunch

14.00

Meetings between international tour operators and French exhibitors

17:00

Closing of the exhibition

19.30

Evening for tour operators at the Puy du Fou
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The soirées

Monday 21 March: welcome reception at the Château des Ducs
de Bretagne for international buyers hosted by Nantes Métropole
and Voyage à Nantes.
Guests will enjoy dinner in the courtyard of the Château des Ducs
de Bretagne, in the heart of Nantes’s medieval district. The magic of
the site’s incredible architecture will be on full display via 360°
lighting of the elegant façades and Renaissance loggias of this
residential palace. The menu, concocted by chef Jean-Yves Gueho
and pastry chef Vincent Guerlais, will give pride of place to the Loire
region’s products and wines.
Tuesday 22 March: “France” soirée at the Machines de l’île
For the official “France” event, Atout France will take the 1,500
participants, exhibitors, and visitors on a wondrous and timeless
journey. The Machines de L’Ile, which has taken residence under the
renovated covered buildings of Nantes’s former shipyards, has been
privatised for the evening so guests may discover one of the world’s
most original attractions where fantastic mechanical creatures
come to life.

© Philippe Piron _ LVAN

© David Gallard_LVAN

The “France” soirée’s partner: the interprofessional associations for
wines and spirits
As part of Atout France’s Wine Tourism Unit, eight wine and spirits
associations are partnering with the “France” soirée. They will offer
wine lovers the opportunity to enjoy nearly 20 different kinds of wine.
Each of the interprofessions selected a bottle to showcase its best
products. The wines of France are the fruit of a rich and complex
terroir, offering an infinite combination of flavours.

Wednesday 23 March: an exclusive evening for international

buyers at the Puy du Fou
This year, international buyers are invited to an exclusive closing
soirée. The Parc du Puy du Fou is opening its doors for the event’s
international guests to give them a preview of some of its best shows
for 2022.
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5. Familiarisation trips:
French destinations are taking an active part in
Rendez-vous en France
Each year, Atout France and the regional tourist boards organise familiarisation trips to
introduce international delegations to France’s diverse natural and cultural heritage.
These short trips for small groups, organised ahead of Rendez-vous en France, offer
excellent opportunities to meet regional suppliers and perfectly complement the event’s
business meetings.
The various itineraries promote the diversity of France’s tourism products: Michelin-starred
restaurants and country inns, famous stations and sites, accommodation, a variety of
events, and so on. All in a friendly and professional atmosphere. Tour operators register for
a programme based on their interests.
In 2022, partner destinations are welcoming 306 decision makers on 40 familiarisation trips
(vs. 60 in 2019). Nearly 60% of the tour operators attending the show are expected to go
on a fam trip.
The Pays de la Loire region alone is hosting 162 tour operators from 39 different countries
on 15 trips. Among these tour operators, 61% come from Europe, 21% from the Americas,
11% from Asia, 3% from Africa, 2% from Oceania, and 2% from the Middle East.

Host Region

Auvergne Rhône-Alpes

Bourgogne
Franche Comté

Themes
Luxury Tour "French Alps Dolce vita"

Gastronomie, lacs et montagne

Gourmet Tour around Lyon

Gastronomie, oenotourisme

UNESCO off the beaten track

Culture, Nature

Les Montagnes du Jura : patrimoine
et gastronomie dans un écrin de
Patrimoine, oenotourisme et gastronomie
verdure
La Bourgogne riche et délicieuse

Patrimoine, oenotourisme et gastronomie

Bretagne d’exception

Bien-être et Belle Ile en mer

Nature and sustainability
Bretagne
Heritage

Grand Est

Nature, paysages d'exception, activités
outdoors
Culture et patrimoine : Ecole de Pont Aven,
mégalithes

Explore Brittany

Patrimoine culturel et littoral

Exploring Eastern France

Oenotourisme/Gastronomie, Luxe,
Culture/Patrimoine
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On the impressionist footsteps along
Experience Normandy (Active, Discovery
the river Seine and the flowered
and Lifestyle)
coast

Normandie

NouvelleAquitaine

Occitanie

Discovery of the Norman lifestyle
and introduction to the D-Day

Experience Normandy
(Active, Discovery and Lifestyle)

Normandy from Cotentin Bay to Le
Mont-Saint-Michel

Experience Normandy (Active, Discovery
and Lifestyle)

Lifestyle and slow life in Normandy

Experience Normandy (Active, Discovery
and Lifestyle)

Heading off the beaten tracks:
Normandy from Le Tréport to
Alençon

Experience Normandy
(Active, Discovery and Lifestyle)

Explore Bordeaux, The Dordogne
Valley, Angouleme and Poitiers

Oenotourisme et culture

Explore Biarritz-Pays Basque, PauPyrénées and Landes-Armagnac

Littoral, Culture basque, patrimoine,
oenotourisme

Explore Bordeaux, Arcachon Bay,
The Medoc,Cognac, La Rochelle,
and The Marais Poitevin
Explore Sarlat and The Dordogne
Valley, Brive, Limoges, Oradour-SurGlane And Poitiers
Les Grands Sites d’Occitanie autour
de Lourdes
Entre Sites Unesco et Grands Sites
d’Occitanie
Val de Loire : de Saumur à
l’Atlantique
L’art (de vivre) au fil de l’eau

Pays de la Loire

Les vignobles secrets du Val de
Loire
La Loire à Vélo et autres grands
itinéraires
Activités de plein air sur la côte
Atlantique
Séjour art de vivre et gastronomie
Voyage en train : 24h au Mans, à
Angers et Nantes
Séjour au vert et à la cool

Pays de la Loire /
Bretagne

Pays de la Loire /
Centre Val de
Loire

Patrimoine et savoir-faire
Culture, patrimoine et tourisme spirituel
Patrimoine et culture
Châteaux, oenotourisme, littoral
Culture, nature, urbain
Oenotourisme et art de vivre
Cyclotourisme et nature active
Littoral, activités outdoor, jeunes,
cyclotourisme
Gastronomie, art de vivre, savoir-faire,
oenotourisme
Tourisme urbain, shopping, accès sans
avion
Tourisme vert, nature, tourisme fluvial,
savoir-faire

Séjour détente et bien-être sur la
Côte Atlantique

Bien-être, golf, gastronomie

Expériences uniques

Luxe, exclusif

De la Bretagne à l’Atlantique :
morceaux choisis

Nature, littoral, culture

Traversée Moderne d’un vieux pays Culture, nature, urbain
Val de Loire : châteaux royaux et
trésors cachés
Grands Vins et Art de Vivre en Val
de Loire
Parcourez La Loire à Vélo mythique
Enjoy the Unexpected !

Région Sud

Culture, oenotourisme, littoral

Enjoy the Prestige experience !

Culture, châteaux, jardins, oenotourisme
Oenotourisme et art de vivre
Cyclotourisme, La Loire à Vélo
Culture, art de vivre, Gastronomie…
l’attendu et l’inattendu
Culture, art de vivre, gastronomie…
Tourisme haut de gamme

Let’s « Rugby » in 2023 !

Sport, culture, gastronomie, art de vivre

Lifestyle in Côte d’Azur !

Culture, gastronomie, oenotourisme,
prestige ...Haut de gamme
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Appendices

Appendix 1: The nationalities of participating tour operators in 2022
Tour operators from 57 countries will participate in Rendez-vous en France in 2022

South Africa
Germany
Saudi Arabia
Argentina
South-East Asia
Australia – NZ
Austria
Bahrain
Belgium / Luxembourg
Bosnia and Herzegovina
Brazil
Bulgaria
Canada
China
South Korea
Croatia
Denmark
Egypt
United Arab Emirates
Spain
Estonia
United States
Central Europe
France
Greece
Hong Kong
Hungary

India
Israel
Italy
Japan
Jordan
Kenya
Latvia
Lebanon
Lithuania
Macedonia
Mexico
Nigeria
Norway
The Netherlands
The Philippines
Poland
Portugal
Czech Republic
Romania
United Kingdom – Ireland
Serbia
Singapore
Slovakia
Slovenia
Sweden
Switzerland
Ukraine
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Appendix 2: 2022 partners and sponsors

The event’s 2022 partners

The France soirée’s partners

The 2022 sponsors
Paris airport is part of the ADP Group. In 2019, the Group welcomed 234
million passengers around the world (108 million in Paris), making it one of the
world’s leading airport groups.
La Vallée Village is home to more than 110 fashion and luxury boutiques that
offer prestigious French and international brands at irresistible prices. This
unique open-air shopping destination is just 40 minutes from Paris and 5
minutes from Disneyland Paris – open 7 days a week.
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Nantes & the Pays de la Loire, the epitome of all France has to offer
In the Pays de la Loire, we are enthusiastic, love food, and are bold, creative, and curious.
In the Pays de la Loire, whether we come from Nantes, Laval, Le Mans, Anjou, or Sables
d’Olonne, our hearts beat to the rhythm of the Atlantic, the River Loire, and our landscapes. In
Pays de la Loire, we are the epitome of all France has to offer. We like to contemplate the
castles of the Loire Valley and relive the era of knights and chivalry at Le Puy du Fou. We visit
open-air museums (the Robert-Tatin museum in Mayenne). We love wine such as Muscadet
and Saumur-Champigny, as well as oysters, rillettes, petits-beurre biscuits, gâche brioche, and
Curé Nantais cheese. We have unique skills that we contribute to some of the most outstanding
luxury brands in the world (Le Réseau du Bellay in Angers). We like long bike rides along the
Loire à Vélo cycle path. We take the time to relax while admiring the Atlantic Ocean. We surf
and go land yachting. We appreciate Anjou’s tranquillity and mild weather, as hailed by poet
Joachim du Bellay. We witnessed the births of Coco Chanel, Jules Verne, and Jacques Demy.
We welcome thousands of people during exciting international events: the Vendée Globe, the
24 Hours of Le Mans, the start of the Solitaire du Figaro. We are drawn to the novel or unique
and are happy to organise a classical music festival in January and a metal festival in June
(La Folle Journée in Nantes and Hellfest in Clisson). We sing and dance at live music venues Le
Chabada (Angers) and Stereolux (Nantes). We create giant mechanical creatures (Les
Machines de l’île) and the world’s largest ocean liners (Chantiers de Saint-Nazaire). In the Pays
de la Loire, you can discover all of France, our way – a unique and quirky France!
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Le Voyage à Nantes
Promoting journeys rather than tourism.
From the outset, we chose the name Le Voyage à Nantes (A Journey to Nantes) for our tourism
development agency very deliberately. We wanted to replace the word tourism, which has
lost its appeal over time, with something more evocative. And we also wanted to be
immediately clear that we encourage practices that spark curiosity, knowledge, and discovery
of the city not just through its heritage, but also by inviting creators to offer their own
interpretations, without a compass or preconceived notions. We chose the word “journey” to
reflect our smart and proactive approach.
We face many questions: what about the future of travel? Are people going to withdraw and
turn inward? Should we wait for electric aeroplanes or sail-powered cruise ships to become
available to the masses? There are no easy answers.
“In this time of upheaval and uncertainty, we will keep showcasing Nantes’s unique identity
centred on creativity, culture, and a search for meaning to ensure the city remains accessible
to all, all while encouraging movement and enjoyment.” Jean Blaise, General Manager of Le
Voyage à Nantes
Le Voyage à Nantes is a Société Publique Locale (publicly owned local corporation) that was
created in 2011.
Through public service delegation contracts, we manage cultural sites such as the Château
des Ducs de Bretagne, artistic itineraries (the Voyage à Nantes permanent trail, the Estuaire
Nantes < > Saint-Nazaire trail, Voyage through the vineyards), Les Machines de l’île, The
Memorial to the Abolition of Slavery, HAB Galerie, and the Parc des Chantiers. We also
spearhead the tourism policy at the Greater Nantes level by developing projects like Le
Voyage à Nantes’s summer event, Les Tables de Nantes restaurant guide, and A Modern
Journey Through an Old Land.
In ten years, Le Voyage à Nantes has developed a unique initiative: each year, a green line
drawn on the ground celebrates a new way of travelling that explores the city’s transformation
while showcasing permanent or temporary artistic creations. Some works offer a new point of
view, others evoke a historical event or offer a creative take on some aspect of Nantes’s
identity, while still others represent new forms of heritage.
This green line has become an iconic, fun, and constantly shifting marker of the way we want
people to discover the city. And this discovery does not happen on a set and unchanging
route. Le Voyage à Nantes offers unique perspectives: artworks in public spaces, dining and
entertainment areas, museums, historical or natural heritage sites, and galleries that unveil the
charms of the “Cité des ducs”.

Press contact:
Katia Foret
katia.foret@lvan.fr
Mobile: +33 (0)6 18 27 70 66
Landline: +33 (0)2 40 20 60 02
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3.4 – Atout France
Atout France, the national tourism development agency, is responsible for boosting France’s
competitiveness and appeal as a destination.

> OBSERVE AND ANALYSE CHANGES IN INTERNATIONAL TOURISM DEMAND
The agency gives tourism professionals tools to observe and understand what is happening in
various international markets to guide their actions and refine their development strategy. To
do this, we have created new tools in the past two years, including an interactive map.
In parallel, Atout France is developing the “France Tourisme Observation” project, the future
data hub for the tourism industry. This shared observation and monitoring platform will provide
all tourism professionals with useful information for economic, structural, and prospective
analysis.
> HELP THE FRENCH TOURISM INDUSTRY DEVELOP PRODUCTS THAT BETTER MEET TRAVELLERS’ NEEDS
Atout France’s mission is firmly rooted in a partnership approach. The Agency brings together
1,100 French tourism professionals as partners with whom we co-develop activities to make our
tourism offer more competitive.
Atout France encourages investment across the country through the France Tourisme
Ingénierie scheme, which is split into four programmes.
We also coordinate various measures to improve traveller satisfaction such as a ranking of
tourist accommodation, registration of travel operators, and the Vignobles & Découvertes
label for wine tourism.
In addition, Atout France provides French tourism professionals with innovative solutions to
enhance the visitor experience. We also offer a full training programme (face-to-face and
digital) on the sector’s latest trends so industry players can remain as competitive as possible.
Lastly, Atout France helps tourism stakeholders digitalise their services and advance their
ecological transition to adapt their products and practices to travellers’ demands.
> PROMOTE THE VIBRANCY AND DIVERSITY OF FRENCH DESTINATIONS IN DOMESTIC AND
INTERNATIONAL MARKETS
Thanks to our 30 offices around the world and close collaboration with the diplomatic corps,
Atout France has become an expert on international tourism markets. We share this expertise
with our 1,100 partners to help them understand demand and better promote French tourism
destinations and sectors in these markets.
In collaboration with regional tourist boards, Atout France launched ExploreFrance, a largescale communication campaign to attract European customers. We will repeat this initiative in
2022. For long-haul markets, we offer digital or hybrid events to allow French professionals to
keep promoting their products and innovations to tour operators and international media.
Lastly, Atout France uses our digital and social media channels to spark interest in travel to
France.
To learn more: www.atout-france.fr
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Atout France – 200/216 Rue Raymond Losserand – CS 60043 – 75680 Paris CEDEX 14
www.atout-france.fr l www.france.fr – INT/ENG
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